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Abstract
Background : Signing Deaf South Africans have limited access to health information. As a result, their knowledge
about health is limited. Cell phone usage in South Africa is high. This study aimed to assess whether a short message
service (SMS)-based health promotion campaign could improve Deaf people’s knowledge of hypertension and healthy
living. Additionally, the study aimed to assess the acceptability of using SMSs for health promotion targeting Deaf
people.
Methods: A baseline questionnaire assessed participants’ knowledge about hypertension before an SMS-based
information campaign was conducted. After the campaign, an exit questionnaire was conducted, containing the
same questions as the baseline questionnaire with additional questions about general acceptability and communication
preferences. Results were compared between baseline and exit, using McNemar’s test, paired t-test and Wilcoxon
signed-rank test. Focus groups aimed to get further information on the impact and acceptability of SMSs. The
focus groups were analysed using inductive thematic analysis.
Results: The campaign recruited 82 participants for the baseline survey, but due to significant loss-to-follow-up
and exclusions only 41 participants were included in the analysis of the survey. The majority (60%) were men.
Eighty percent were employed, while 98% had not finished high school. The campaign showed a statistically
significant improvement in overall knowledge about hypertension and healthy living amongst participants. Six
individual questions out of 19 also showed a statistically significant improvement. Despite this, participants in
focus groups found the medical terminology difficult to understand. Several ways of improving SMS campaigns
for the Deaf were identified. These included using using pictures, using ‘signed’ SMSs, combining SMSs with
signed drama and linking SMS-campaigns to an interactive communication service that would enable the Deaf to
pose questions for clarification. Focus groups suggested that participants who were hypertensive during the campaign
adopted a healthier lifestyle.
Conclusion: SMSs were effective in improving Deaf people’s knowledge of hypertension and healthy living. However,
SMS-campaigns should be cognizant of Deaf people’s unique needs and communication preference and explore how
to accommodate these.
Trial registration: The research was registered with the Pan African Clinical Trial Registry on December 1, 2015.
Identification number: PACTR201512001353476.
Keywords: SMS, Cell phones, Text messages, mHealth, Health promotion, Health information, Health literacy, Healthy
behaviour, Deaf, South Africa
* Correspondence: hanne.haricharan@uct.ac.za
Health and Human Rights Programme, School of Public Health and Family
Medicine, Health Science Faculty, University of Cape Town Anzio Rd,
Observatory, Cape Town 7925, South Africa
© The Author(s). 2017 Open Access This article is distributed under the terms of the Creative Commons Attribution 4.0
International License (http://creativecommons.org/licenses/by/4.0/), which permits unrestricted use, distribution, and
reproduction in any medium, provided you give appropriate credit to the original author(s) and the source, provide a link to
the Creative Commons license, and indicate if changes were made. The Creative Commons Public Domain Dedication waiver
(http://creativecommons.org/publicdomain/zero/1.0/) applies to the data made available in this article, unless otherwise stated.
Haricharan et al. BMC Public Health  (2017) 17:663 
DOI 10.1186/s12889-017-4619-7
Background
The aim of this paper is to assess whether health infor-
mation disseminated by SMSs can improve signing Deaf
South Africans’ knowledge of hypertension and healthy
living. Further, it aims to assess the acceptability of using
SMSs for health promotion targeting Deaf people. In this
paper, Deaf (capitalised) refers to those permanently,
sensorily disabled people with congenital or early onset
deafness and whose first language is South African Sign
Language (SASL).
It is estimated that between 500,000 and 1,5 mil-
lion South Africans are Deaf and communicate via
South African Sign Language (SASL) [1]. Communi-
cation barriers in health care are a serious impedi-
ment for the Deaf, affecting their access to health
care [2–6]. Studies show that Deaf signers have
poorer health than the general population and are
often mis-diagnosed and receive inadequate treat-
ment for chronic conditions [5, 7]. A South African
study showed that poor communication between
Deaf South Africans and their health care providers
resulted in delayed diagnosis, misdiagnosis and prob-
lems with adherence [3].
There is limited knowledge on Deaf people’s health
knowledge. A study with American Deaf patients
found their health literacy to be low [7], while Aus-
tralian studies suggest that they lack access to pre-
ventative health care information and have limited
health awareness [4, 8]. Two studies found that Deaf
Americans’ knowledge of cardiovascular disease was
lower than the hearing population [9, 10]. One of
these studies found that only 49% of Deaf adults in
the US could list chest pain as a symptom associated
with a heart attack. In comparison, 90% of the gen-
eral adult population linked chest pain with a heart
attack [10]. No study on Deaf South Africans’ health
knowledge was identified, but their literacy level is
known to be low [11]. The average literacy skills of
Deaf South African school leavers are at a level of a
grade 4 learner [12]. Deaf people are likely to miss
out on orally based communication such as radio and
TV in addition to much written information, which is
not designed to take account of their low literacy
level. One study concluded that most written mate-
rials use a language level, which is much higher than
Deaf people’s literacy level [13]. While oral and writ-
ten communication is generally not accessible for
Deaf people, communicating in sign language also
pose problems. Because sign language is a language of
so-called ‘limited diffusion’, it has very limited vocabu-
lary in specialist areas such as health [14]. An illus-
trative example of this problem is mentioned in a
study in the U.K., which found that there was no
term for cholesterol [15]. Moreover, considering that
much health information in South Africa is conveyed
through health talks at the clinics without the pres-
ence of a sign language interpreter, Deaf patients are
likely to miss out on this communication.
While conveying health information to Deaf people
is a challenge, there are examples of successful
health campaigns. Notably, several studies using vid-
eos with Deaf in the United States to create cancer
awareness have been successful in improving short
term knowledge [16–19]. However, a study on Brit-
ish Deaf people at high risk of cardio vascular dis-
ease, found that health promotion following their
assessment did not result in a decrease in their risk
[15]. In South Africa, health information for Deaf
people is mainly carried out through Deaf organisa-
tions. Deaf South Africans can generally not afford
internet [20].
The proliferation of cell phones has resulted in
90% of the population in developing countries having
a cell phone [21]. In South Africa, the number of
cell phones are higher than that of the population.
The use of cell phones in health care has increased
in recent years in the developing world [22]. Cell
phones are used as adherence support and in behav-
ior change and health information campaigns [23–
30]. A systematic review found that SMSs had the
potential to support health behaviour changes in the
short-term [31]. Further, a recent systematic review
of reviews [21] found that SMSs were effective in
addressing behavior change and adherence. A ran-
domized control trial in Latin America found that
mHealth interventions resulted in a small reduction
in bodyweight and improvements in dietary habits
amongst prehypertensive [32]. However, an evalu-
ation of an SMS-campaign with hypertensive patients
in Cape Town, South Africa, found no statistically
significant improvement in health knowledge, though
self-reported behaviour changed [33]. Studies on the
usage of SMSs in health care amongst the Deaf are
lacking. Through our previous work with Deaf South
Africans, we knew that the use of cell phones was
widespread amongst the Deaf. Cell phones have sub-
sequently been identified as the preferred source of
communication [20]. However, despite cell phones
being used to send and receive messages amongst
the Deaf, health interventions using cell phones are
lacking.
Hypertension is one of many chronic diseases that
are on the rise in the developing world, including
South Africa. In South Africa, the prevalence is esti-
mated to be around 21% [34]. No prevalence study
on hypertension amongst the Deaf was identified, but
there is no reason to believe that it should be lower
than the general population.
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We hypothesized that an SMS-based health infor-
mation campaign could improve knowledge of hyper-
tension and healthy living amongst the Deaf
participants. We based the hypothesis on the low
health literacy level and the widespread use of cell
phones amongst the Deaf. The hypothesis was also
based on an assumption that the prevalence of hyper-
tension in the Deaf population would be similar to the
general South African population. In addition, we took
the results of a similar study with hypertensive hearing
patients into consideration. This study did not result
in a statistically significant improvement in know-
ledge. However, the study with hearing patients had a
different starting point. The hearing hypertensive pa-
tients’ knowledge scores at baseline were high, leaving
little room for measuring improvement. We assumed
– based on our long-term association with the Deaf
and international literature on Deaf health literacy [4,
7–10] – that this was not the case for our target
group.
Our study is based on an understanding that ac-
cess to information is both a human right central to
the right to health and a prerequisite for healthy
choices that can be protective against chronic dis-
eases such as high blood pressure. The notion of
‘informational access’ is outlined in the General
Comment 14 on the Covenant of Economic, Social
and Cultural Rights [35], which South Africa has
ratified. Both the Health Belief Model [36] and the
Stages of Change Model [37] recognise knowledge as
an important step in choosing healthy behaviour.
Thus a campaign that aims at improving informa-
tional access can be viewed as a first step in improv-
ing health and the right to health.
Methods
The study aimed to explore whether a SMS-based health
information campaign for Deaf people can improve their
knowledge about hypertension and healthy living. Fur-
ther, the study aimed to assess the acceptability of using
a SMS campaign for health promotion targeting Deaf
people.
Study population
The study population was Deaf people in Cape Town
over the age of 18 years, who communicate via South
African Sign Language (SASL).
Study design
The study was designed as a pre-test-post-test
study. While a controlled trial could have provided
stronger evidence, this was not feasible. Deaf people
in Cape Town are part of a very close community
and the chance that participants would share
information was deemed to be high. This would
render a controlled trial invalid. Data collection
took place in 2013–2014. Data analysis took place
in 2014–2015.
The South African Deaf population poses a chal-
lenge for recruitment and sampling as they are not
registered in any database. The group is geographic-
ally dispersed and use a wide variety of health ser-
vices. To access Deaf people, this project relied on a
long term association with Deaf people and their or-
ganisations such as the Deaf Community of Cape
Town (DCCT) to recruit participants. Our study
population was a convenience sample. Potential par-
ticipants were invited to an information meeting
where the research was explained in sign language.
Further, a DVD explained the project and the con-
sent process in sign language. Participants were in-
vited to enrol in the programme on a separate
occasion. We aimed to recruit 50 participants. This
was based on the number of people attending the in-
formation meetings and reactions to the research at
this meeting. We had approximately 100 people at-
tending the information meetings. We were conser-
vative in our estimation because this study was the
first of its kind and we were unsure of the Deaf pop-
ulation’s response. We ended up recruiting 82 partic-
ipants, but unfortunately had a high loss-to-follow up
(28), and had to exclude another 13 participants for
various reasons. This resulted in only 41 participants
being included in the analysis.
The SMS-campaign (see Appendix 1) with informa-
tion on hypertension and tips on healthy living was
based on a similar SMS-campaign with hearing
hypertensive patients, which was designed in collab-
oration with local health promoters [33]. It contained
20 SMSs with medical information on hypertension
such as symptoms and possible consequences of
hypertension and 57 SMSs with information on how
high blood pressure could be avoided or managed
through healthy living such as eating habits and exer-
cise. Four SMSs explained the campaign and the op-
tion to opting out of the campaign. The campaign
was piloted with Deaf research assistants and neces-
sary amendments made. All research instruments
were translated from English into Afrikaans and isiX-
hosa, the other two written languages used by the
Deaf in the greater Cape Town area. The 81 SMSs
were distributed over 28 weeks.
Prior to the SMS-campaign, participants completed
a baseline questionnaire (see Appendix 2), containing
19 questions gauging their knowledge of hyperten-
sion and healthy living. Fifteen questions had simple
binary answers, while four had multiple correct an-
swers. An exit questionnaire (see Appendix 3) was
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administered shortly after the completion of the cam-
paign. The exit questionnaire contained the same
questions as the baseline, but with eight additional
questions about communication preferences and ac-
ceptability of SMSs. These questions had either bin-
ary answers or multiple answers.
After analysis of the quantitative data, two focus
groups were conducted with people who had received
the majority of SMSs. The research team monitored
the delivery of SMSs. People had the option of ‘opt-
ing out’ of the campaign. Further, SMS delivery failed
if people changed phone numbers, left them un-
charged or switched off for a period of time. Other
reasons for delivery failure was people sharing phones
with friends or family, having more than one phone
and frequent change of phone numbers. Some people
lost their phones during the campaign. To the focus
groups, we invited only those individuals that we
knew had received more than 80% of our SMSs. The
focus groups were conducted after the survey had
been analysed. An interview guide was developed
aiming at exploring the quantitative results, the im-
pact of the campaign and the acceptability of the
SMSs. The focus groups were conducted by one re-
searcher via a sign language interpreter. The focus
groups (the interpreter’s voice over) were recoded via
a dictaphone and transcribed.
To determine whether there was a change in
knowledge between baseline and exit, each question
was analysed as well as a total score. Each question
either had a single correct answer or multiple cor-
rect answers. The single answer data were coded
into binary outcomes with “1” signifying correct an-
swer and “0” signifying incorrect answers. Correct
and incorrect answers were then compared between
baseline and exit using McNemar’s test. For the mul-
tiple answer data, the score for each individual ques-
tion was tallied. Correct answers were worth “1”,
incorrect “-1”. “Don’t know” was worth “0”. Because
of the relatively small sample size, a Wilcoxon
signed-rank test was used for all multiple answer
data.
The overall score was calculated by tallying the
scores of each individual question for each partici-
pant at both baseline and exit. Since the difference
between the mean scores was not normally distrib-
uted, a Wilcoxon signed-rank test was conducted.
For the additional questions about communication
preferences and acceptability of the SMSs asked at
exit, for both the binary and multiple answer ques-
tions, the proportion of respondents indicating each
choice is reported. The qualitative data was ana-
lysed by the lead author using inductive thematic
analysis.
Ethics, consent and permission
Written project information sheets and consent forms
were made available in the languages used in Cape
Town: English, isiXhosa and Afrikaans. Research assis-
tants who were proficient in SASL took signed consent
and ensured that consent was informed and voluntary.
The study was approved by the University of Cape
Town’s Health Science Faculty Human Research Ethics
Committee (nr. 043/2011).
Results
The campaign recruited 82 participants, but only 41
participants were retained for the analysis due to
loss-to-follow up and exclusions of people who had
not received/were uncertain about receiving the
SMSs or people who had not filled out the baseline
questionnaire. See Additional file 1 for recruitment
data.
The mean age of the participants that were in-
cluded in the analysis was 45 years. More men (60%)
than women participated in the survey. The majority,
50%, were married, and the majority were employed
(80%). It is worth noting that the low educational
level - 98% had not finished high school - is not un-
usual for Deaf South Africans. No data was available
on how many participants were hypertensive. For a
summary of the demographic profile of participants,
see Table 1.
An analysis of participants’ knowledge before and
after the SMS-campaign showed a significant in-
crease in the overall test score between baseline and
follow up (p = .0033). Table 2, below, shows the dif-
ference in knowledge for questions with one correct
answer.
Table 3, below, shows the knowledge scores for ques-
tions with multiple correct answers.
Six out of the 19 questions showed a statistically
significant increase when analysed individually. In
addition, the overall score showed a significant in-
crease. The overall increase and the increase for
each of the six questions are reflected in Table 4,
below.
Most participants thought that the SMSs were ef-
fective in improving their knowledge of hypertension
(80%). The majority of participants (78%) found the
SMSs easy to understand, though 13% stated that
they were not.
To a question about what participants liked or dis-
liked about the campaign, 89% stated that they liked
the SMSs because it gave them information, while
71% found them trustworthy. For 61% of the partici-
pants, the SMSs made them feel cared for by the
health facilities, while 54% stated that the SMSs were
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entertaining. None of the respondents indicated that
they did not like the SMSs.
SMSs were chosen by most people as the source of in-
formation they normally get information from (46%).
This was followed by written material (24%), internet
(17%), friends, family and colleagues (15%). Notably, 20%
of the participants stated that they do not receive any
health information. However, more than half (56%)
stated that they felt that Deaf organisations were best at
conveying health information; while 27% considered
SMSs best. For a summary of results on acceptability
and communication preference, see Table 5.
Qualitative data
The two focus groups had a total of 26 participants.
The demographics of the focus group participants
was largely similar to those included in the survey
analysis, though their mean age was 2 years higher.
They also had a slightly higher educational level,
with only 15% having below grade 7 compared to
39% of the participants included in the survey ana-
lysis. Nine (1/3 of focus group participants) indicated
that they suffered from hypertension during the cam-
paign. The focus groups confirmed the health know-
ledge gap amongst the participants. Constantly,
participants would interject to get information, seek
clarification or ask specific health related questions.
The SMS-campaign was seen as a way of addressing
the knowledge gap. In particular, focus groups con-
firmed that messages about healthy living, diet and
exercise had an impact on participants. Overwhelm-
ingly, participants expressed satisfaction with the
campaign. Some participants argued that they ‘under-
stood everything’ or ‘understood clearly’ and appreci-
ated the ‘simple language’ and the briefness of the
SMSs. There was agreement that the SMS-campaign
improved their knowledge. The quote below is an ex-
ample of this:
When I received the SMSs I was wow! I was very
interested when I received the SMSs. I was happy
because I never got any teachings from elsewhere so I
learned more and more from the SMSs. Participant 1.
Most participants liked that the information was re-
peated, and many indicated that they kept the SMSs on
their phone so they could keep the information and use
the SMSs to remind them later. One participant com-
mented that he wrote the SMSs in a notebook. However,
there were also participants who argued that they had
difficulties with understanding the SMSs. In particular,
they struggled with medical terminology. The difficulties
resulted in many questions for clarification during the
focus groups. The quote below is on example of how
participants struggled to understand the meaning of the
SMS text.
The reason why I struggled to understand the
words. If you could just make it shorter so that I
can understand because I don’t know much about
English. Uhm… there are words that I actually ( …)
I don’t actually understand what does it mean.
Participant 2
Another participant who struggled with under-
standing the SMSs suggested that “the medical term
should be changed with a synonym that’s easy to
Table 1 Demographics
Demographics for participants included in the survey data analysis
Demographic n (%)
Total sample (N) 41







Single, living alone 2 (5)
Single, living with family 7 (17)
Single, living with partner 7 (17)
Widow 1 (3)
Education level
Below Grade 7/Standard 5 16 (39)
Between Grade 7/Standard 5 and Grade 12 24 (59)
Passed Grade 12/Matric 0 (0)







Pension/social grant 5 (12)
Less than R4000 19 (46)
Between R4000 and R10000 8 (20)
More than R10000 0 (0)
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understand”. Many participants linked their difficulty
in understanding some of the information to their
poor educational background. While participants saw
SMSs as an important way of conveying information,
they also stressed that the information conveyed by
SMSs was not always sufficiently detailed. Some ex-
plained that they would take the SMSs to family or
relatives to get more information. Many suggested
that SMSs should be combined with an interactive
communication service, where participants could
write back and ask for explanations or further infor-
mation. The quote below is an illustration of this:
If I receive a SMS and the word is so difficult for me;
can I sent you back a SMS saying that I don’t
understand this word. Is that possible? Participant 4.
Suggestions were also made on how to make SMSs
easier to understand. These included using simpler lan-
guage or using ‘sign language structure’, referring to the
unique grammar and word order of sign language. The
use of pictures in SMSs was also advocated by partici-
pants who explained that Deaf people are more familiar
with visual communication.
I think if you could put a picture maybe to explain
a difficult word. Like put a picture of the fruit and
then write the name of the fruit as well. That’s just
an idea because it’s easy for Deaf people to identify
a word by seeing a picture. If you put a picture
then you put a word that means what that picture
is. So that would be another easy thing to do.
Participant 5
However, others felt that it was important that
SMSs were in plain English and introduced med-
ical terminology as this would improve their med-
ical knowledge and be useful in the clinical
setting. Signed video messages were another sug-
gestion on how to improve the campaign, as sug-
gested below:
All in all I think in the future you can just video
instead of sending SMSs. You can take a camera and
video someone signing the whole thing instead of
SMSing. Participant 3.
While many participants agreed that signed video
clips would improve understanding, concerns were
Table 2 Number of people with adequate knowledge at baseline and exit (n=41)
Question Baseline Exit P-value
1: What is high blood pressure? 8 (19.51%) 18 (43.90%) 0.0213
2: What is normal blood pressure? 11 (26.83%) 15 (36.59%) 0.4240
3: Does everybody who has high blood pressure have symptoms? 18 (43.90%) 24 (58.54%) 0.2379
4: Should a person with high blood pressure stop taking his/her medication without asking the doctor? 33 (80.49%) 35 (85.37%) 0.7744
5: Can high blood pressure be cured? 16 (39.02%) 29 (70.73%) 0.0072
6: If a person with high blood pressure leaves Cape Town for a while, which one of the following is right? 28 (68.29%) 33 (80.49%) 0.0213
7. Is smoking good or bad if you have high blood pressure 37 (90.24%) 36 (87.80%)
8. Can a person lower his/her blood pressure? 27 (65.85%) 37 (90.24%) 0.0213
9. Is keeping a normal weight important if you have high blood pressure? 26 (63.41%) 29 (70.73%) 0.6291
10. How much alcohol should you drink, if at all, if you have high blood pressure? 18 (43.90%) 22 (53.66%) 0.4545
11. How long should a person with high blood pressure exercise on at least three days of the week? 9 (21.95%) 15 (35.59%) 0.1796
12. Do eating habits affect blood pressure? 23 (56.10%) 26 (63.41%) 0.6636
13. Is salt good or bad for a person with high blood pressure? 17 (41.46%) 17 (41.46%)
14. Are vegetables and fruit good for a person with high blood pressure? 36 (87.80%) 39 (95.12%) 0.4531
15. What should a person cut down on if you have high blood pressure? 22 (53.66%) 30 (73.17%) 0.0455
Table 3 Knowledge scores for questions with multiple correct answers (n=41)
Question Test P-value
1.What puts a person at risk of developing high blood pressure? Paired t test 0.0017
2. What complications can occur if a person has high blood pressure and does not control it? Wilcoxon signed rank test 0.1570
3. A person with high blood pressure should go to the clinic if he/she has which of the following symptoms? Wilcoxon signed rank test 0.0514
4. What are the best ways to manage stress? Paired t test 0.7812
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raised whether the type of phones most Deaf South
Africans use are technologically advanced enough for
video messaging. There were also many suggestions
made about using visual forms of communication
such as posters and drama, which is used by Deaf or-
ganisations to convey health information. In particu-
lar, drama was seen to be a very effective way of
communicating about health issues. Currently, how-
ever, health dramas for Deaf South Africans are
mainly about HIV, and participants said they would
appreciate health drama about other health issues.
There was consensus that combining methods would
be preferable, as indicated below. The quote below
refers both to combining information sources and the
importance of using words (rather than just sign).
I will say DCCT has the best way of showing to Deaf
people using drama…. But still I would prefer UCT
(University of Cape Town) because they are introducing
us to words so when you go to the hospital then you
know there was a word on your SMSs and then it’s
familiar. So I would suggest both of them. Because
UCT brings words to us. Please they have to be a
combination. Participant 3
While we did not set out to explore the impact of the
campaign on health seeking behaviour, the focus groups
demonstrated the potential of this. Some participants re-
ported that they decided to have their hypertension
checked as a result of receiving information, as shown in
the quote below:
Being Deaf, I don’t know much about hypertension.
The SMSs made me go to the clinic to get a check-up.
Usually [I] don’t go to the clinic because there is no
interpreter. Participant 4.
In other instances, the information in the SMSs
was used to care for others, as the following SMS
indicates.
My mom has high blood pressure so I showed her [the
SMSs] and she found it very useful. I feel good about
the SMSs as I didn’t have any information before.
They were not giving enough information to her (the
participant’s mom) at the clinic. I am now taking care
of her – for example cooking and making her exercise
a bit. The SMSs were very good and had an impact.
Participant 5
Several participants said that they shared the in-
formation with friends and family like one partici-
pant who explained that he had become a platform
to inform people about health and kept the SMSs
on his phone so he could show them to people
who had little knowledge of hypertension. Another
participant explained that friends had their blood
Table 4 Summary of questions with significant increase as well as overall increase
Question Test P-Value
1. What is high blood pressure? McNemar’s .0213
3. What puts a person at risk of developing high blood pressure? Paired t test .0017
7. Can high blood pressure be cured? McNemar’s .0072
8. If a person with high blood pressure leaves Cape Town for a while, which one of the following is right? McNemar’s .0213
10. Can a person lower his/her blood pressure? McNemar’s .0213
18. What should you cut down on if you have high blood pressure? Choose as many answers as you like.* Wilcoxon signed-rank .0455
OVERALL SCORES Wilcoxon signed-rank .0033
Table 5 Acceptability of SMSs amongst participants in
hypertension survey
Acceptability of SMSs among participants who completed the
hypertension survey
Evaluation of SMS campaign n (%)
Total sample (N) 41
Read all or most of the SMSs about hypertension 41
(100)
Felt that the SMSs improved hypertension knowledge 33 (80)
Felt that the SMSs were easy to understand 32 (78)
Found the SMSs useful 40 (98)
Found the SMSs informative 36 (89)
Found the SMSs trustworthy 29 (71)
Felt that somebody cared about me/us 25 (61)
Found the SMSs entertaining 22 (54)
Found the information irrelevant 3 (7)
Found the SMSs to be irritating 3 (7)
Did not like the SMSs 0 (0)
Normally get their health information from SMSs 19 (46)
Felt SMSs were the best way of giving information to Deaf
people
11 (27)
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pressure checked after she shared the SMSs with
them.
Friends don’t know about hypertension, they think I
make it up. I showed them that the SMSs came from
UCT to convince them. They went to the doctor for a
check-up after learning from the SMSs. They want
information too now. Participant 6
While we had not targeted hypertensive partici-
pants, 1/3 or the focus groups, i.e. nine individuals,
reported to be suffering from hypertension. These
participants reported that the SMSs impacted on
their health seeking behaviour. They said they had
changed eating habits, begun to exercise and at-
tend clinic regularly. The quote below illustrates
this:
I loved eating braaied (barbequed) meat, oh I loved
it. I loved eating cake, chips and all that junk food.
But then I received the SMSs from UCT. They
taught me, showed me what was the right food to
eat and what was not good for me to eat, so now I
stopped eating too much cake. Now I eat just a
little… I have changed the way that I’m eating. Also
due to the junk that I ate I experienced a lot of
sickness and high blood (colloquial term for
hypertension), but after leaving that junk food
because of the SMSs my health became normal. I’m
healthy now. Participant 7.
Discussion
The findings showed that SMSs can improve Deaf
people’s knowledge about hypertension and healthy
living. We have not identified any other study that
showed that SMS-campaigns are effective in improv-
ing health knowledge of the Deaf. A similar cam-
paign with hearing hypertensive South Africans [33],
did not show a statistically significant improvement
in health knowledge. This may suggest that SMSs
may be particularly effective for the Deaf. A reason
could be that Deaf participants’ knowledge was lower
than hearing participants’ at baseline and the poten-
tial for impact therefore greater. Comparing these
two studies confirms that Deaf South Africans health
literacy about hypertension is lower than that of the
hearing population. This is in line with studies on
Deaf health literacy in general [4, 7, 8] and hyperten-
sion [9, 10].
While the study overall showed a statistically sig-
nificant increase in knowledge, it is worth noting that
only six out of 19 questions contained in the study’s
questionnaire showed statistically significant increase
individually. Nine additional questions showed
improvement, but this was not statistically significant.
One question showed no change, while another ques-
tion showed a decrease in knowledge. Further studies
should explore and evaluate the questions with lim-
ited or no knowledge improvement in light of com-
ments about language and medical terminology made
in focus groups. This could be used to improve the
campaign and also highlights the importance of pilot-
ing any campaign before it is rolled out on a bigger
scale.
The focus groups highlighted a huge health literacy
gap amongst Deaf South Africans, and the study
showed that SMSs are an effective and acceptable
way of improving their health knowledge. The impact
of the SMS-campaign is likely to be influenced by
the fact that many participants found the SMSs trust-
worthy and that the SMSs made them feel cared for.
However, the focus groups also suggested that the in-
formation delivered through SMSs was perceived to
be insufficient and that understanding was sometimes
compromised. The focus groups highlighted that des-
pite overall improvement in knowledge, some partici-
pants found the medical terminology challenging.
This is not surprising given that several studies argue
that Deaf people’s health literacy level in general and
on cardiovascular diseases in particular is low [4, 7–
10]. In order to improve accessibility, future cam-
paigns would have to consider how to address this
by paying close attention to language level and the
use of medical terminology. Deaf focus group partici-
pants’ suggestion that words should be explained is
worth pondering over. However, in the SMS-
campaign reported on here, we wanted to keep SMSs
to 150 characters in order to capture one message in
one SMS and thus there was limited space for
explaining concepts. Other suggestions worth explor-
ing would be to adapt the written language and use
pictures, as suggested by some focus group
participants.
A possible way of improving the SMS - campaign
suggested in the focus groups should be given some
consideration. This is the proposal that future cam-
paigns should use ‘signed’ SMSs as small video clips
which convey the content of the SMSs in sign lan-
guage, which is then sent at regular intervals similar
to the written SMSs. This suggestion should be seen
in the light of Deaf people’s low written language lit-
eracy level and their preference for sign language. It
is evident that signed SMSs may be a way of avoiding
the problems encountered by written messages be-
cause of participants low written language literacy
levels. Another potential advantage of a signed SMS-
campaign could be that it would be easier to convey
more detailed information, requested in the focus
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groups. In addition, it is possible that it would be
easier to explain medical terminology. While signed
SMSs are promising, it is imperative to explore
whether the phones used by the majority of Deaf
South Africans have the technical capacity to receive
these. It would also be important to consider the cost
of data for a signed campaign.
When considering the advantages of signed SMSs
it is worth noting that sign language lacks vocabu-
lary in many specialist areas, including health [14].
In Australia, a Medical Signbank is being developed
to improve signs related to health and medicine
[14]. Until a similar initiative is taken with regards
to SASL, SMSs and other health communication
using sign will have to rely on explaining medical
terms in sign. Ideally, developing a signbank simul-
taneously with developing health awareness cam-
paigns delivered via sign for the Deaf should be
considered.
In considering the best mode of communicating
health issues to the Deaf, one should also pay atten-
tion to the view of some focus group participants,
who argued that it was important that the SMSs con-
tained medical terms as it introduced them to writ-
ten medical terminology. They found that being
exposed to medical terms helped them in health care
consultations. In that way, the written SMSs helped
bridge the gap between the Deaf participants and the
medical world. Given that most medical consulta-
tions involving Deaf South Africans occur without a
sign language interpreter, it can be valuable to im-
prove Deaf people’s knowledge of written medical
terminology, which they may encounter in medical
consultations, where the Deaf often rely on written
notes between themselves and the health care pro-
vider [3].
We did not identify other SMS-based health pro-
motion campaigns, but there are other health infor-
mation campaigns specifically designed for the Deaf.
The authors of a non-systematic review [13] notes
internet training workshops, peer education pro-
grams and four video-based campaigns directed at
increasing Deaf Americans’ cancer awareness [16–
19]. All four studies on videos found that they im-
proved health awareness and thus it is worth com-
paring video-based and SMS-based campaigns for
the Deaf. It can be argued that there are pros and
cons of both and that context should be given con-
sideration. The obvious advantage of videos com-
pared to a written SMS-campaign is that they can
use sign language and avoid some of the problems
posed by written language use. In that regard, they
are similar to a signed SMS-campaign. However, get-
ting people together for screening of a video could
be challenging in a country such as South Africa as
it will exclude people in more remote areas, posing
a geographical limit to access. Further, the four stud-
ies on using video assessed impact two months after
the showing of the video and long-term knowledge
retention is unknown as it is in our study. In this
regard, it is interesting to reflect on some of the
comments made by participants in our focus groups,
namely that they kept the SMSs on their phone to
be able to look at them at a later stage and that they
liked the fact that information was repeated. Both
signed and written SMSs can be stored on mobile
phones and easily retrieved. This is not possible for
a video that was screened as a once of event. In
some of the studies videos were uploaded to the
internet and made accessible to anyone with access
to the internet. However, in a South African context,
the majority of Deaf have limited internet access be-
cause they cannot afford internet or do not have the
necessary computer literacy skills [20].
Another important implication, which should be
studied further, is how the SMS-campaign empowered
Deaf people to seek more information. SMSs became
part of a learning and information-seeking process
where participants were motivated to seek more infor-
mation, even though it is clear that they have limited
options. Friends and family often had to assist with
more information. For some, the SMSs empowered
them in making decisions regarding their health. They
received information on high blood pressure for the
first time and acted on it (self-reported), for instance
by having their blood pressure measured. The SMSs
also empowered participants as patients as they used
their newly gained information in medical consulta-
tions. For those that were hypertensive, it resulted in
self-reported behaviour change with regards to diet
and exercise. Conceptualising SMSs as part of a
learning process means seeing them as a tool to em-
power Deaf people as patients and bridge the gap be-
tween their ‘signing’ world and the medical world of
words.
Interestingly, focus groups suggested that this was a
collective learning. Deaf South Africans tend like
other Deaf populations to function as a distinct social
group and findings suggest that they shared the
SMSs. There were also examples where knowledge
was used to inspire others to adopt more healthy be-
haviour, including seeking medical help. The impact
of such campaigns may therefore expand beyond the
study population to the wider Deaf community and
help this particular population become more empow-
ered patients.
An important finding, which further research should
focus on, is the potential impact of SMS-campaigns
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on health seeking behaviour. Those participants who
were hypertensive indicated that the information
prompted them to adopt a healthier lifestyle. As this
behaviour change is self-reported, it is difficult to as-
sess whether it reflects actual behaviour change or so-
cial desirability. However, it should at least be seen as
an indication of willingness to adopt a healthy life-
style or a first step in the process. It is worth noting
that only nine participants were hypertensive and fur-
ther research is necessary to determine the impact of
SMS-campaigns on behaviour change amongst the
general and hypertensive Deaf population. These find-
ings are consistent with studies, which found SMSs to
have a short term impact on health seeking behaviour
amongst hearing people with chronic diseases [21, 31,
32]. These studies called for longitudinal studies to
assess long term impact. This call should be extended
to hard-to-reach populations such as the Deaf. The
potential of information campaigns such as the one
reported on here to impact on behaviour change can
be justified with reference to the Health Belief Model
and the Stages of Change Model, which theorise that
improved information is the first step in initiating
changes in health seeking behaviour [36, 37].
The results from the focus groups point to the im-
portance of taking cognizance of the needs of a spe-
cific target group when designing health information
campaigns. Deaf people have special needs and a
preference for visual communication such as pic-
tures, posters and drama. They may prefer ‘video
signed’ messages. Further studies should explore how
to combine different information sources and modes
of communication. Deaf campaigns should also ex-
plore using both sign and written text. While written
SMSs have the advantage of introducing Deaf people
to written terminology, which can be useful in med-
ical consultations, signs may be better at improving
knowledge. Furthermore, Deaf communication cam-
paigns should consider how they can include inter-
active forms of communication that would enable
Deaf participants to ask questions and seek further
information and clarification. This would afford Deaf
people the opportunity to not only be passive recipi-
ents of information, but also be able to actively en-
gage with that information and address an issue
raised repeatedly in the focus groups: the need to
seek more detailed information and clarity. Interest-
ingly, a South African health app for Deaf, which is
currently being conceptualised, is considering com-
bining text and sign [20].
The study also highlights the importance of taking
context into consideration. While videos may be an ef-
fective way of communicating with the American Deaf
population, it may be problematic in a South African
context, where internet is not economically accessible
for the majority of Deaf people. Combining SMSs with
videos and internet resources could be promising, but
currently its value may be limited in the South African
context.
Randomized controlled studies with Deaf popula-
tions would provide stronger evidence for the effect-
iveness of SMS-campaigns. Further research focusing
on Deaf hypertensive patients would be useful to as-
sess the effect on this target group. Such studies
should aim both at improving knowledge and impact
on health-seeking behaviour such as diet and exercise.
Similar campaigns with other chronic diseases may be
equally interesting.
Strengths and limitations
The paper is to the best of our knowledge the first
that explores the use of SMSs to convey knowledge
to improve health for Deaf people. It contributes to
studies that explore ways of addressing Deaf people’s
limited health knowledge and resulting health dispar-
ities. The relative small sample size as well as loss-to-
follow should be noted as limitations. Further, it
should be noted that the study was done in a metro-
politan area and used convenience sampling. This
may limit the generalizability of the study. It is very
likely that Deaf people residing in more rural areas
have a lower literacy level than those residing in
urban areas. It is possible that those who decided to
take part in the study had a particular interest in the
topic or in health information in general. It is equally
conceivable that loss-to-follow up could partly be a
result of people who chose not to complete the study
because the found the SMSs difficult to understand.
Thus selection-bias could be an issue. Lack of data
on how many survey participants were hypertensive
presents another limitation. A further limitation is
that there may be volunteer bias amongst those at-
tending the focus groups. Their educational level was
slightly higher. Those limitations notwithstanding, the
study presents promising results that should be ex-
plored further.
Conclusion
This study demonstrates, to our knowledge for the
first time, that SMSs are effective in improving Deaf
people’s knowledge of hypertension and healthy living.
It also showed an SMS-campaign to be acceptable to
the target population. The results of this study should
be explored further. The impact of SMS-campaigns
on health seeking behaviour is promising, but should
be researched further.




English SMSs: Hypertension Deaf-campaign
Welcome to SMSs about high blood pressure.
Greetings: You can know the SMSs are from us, they will start with
‘health tips’ and ‘did you know’. We will use BP as short for ‘blood
pressure’.
We know that you may not have high BP. But it is still good to learn
about the condition and about healthy living.
Health tip: Let’s get started. A good way to lower BP is to exercise.
Walking, exercising at home or going to a sports club helps.
Did you know? Blood pressure is the force/pressure of blood flowing
through the arteries in your body.
Health tip: BP can become lower. Quitting smoking is one of the
changes that can help.
Did you know? Blood pressure more than 130/80, puts a person at
risk of developing hypertension (high BP). Higher than 130/80 is high
BP.
Health tip: Knowing your BP is important. Ask your nurse and doctor
at your next visit to the clinic.
Health tip: High BP can be lowered by eating less salt and red meat,
including sausages.
Did you know? Healthy eating helps control high blood pressure.
Health tip: A person with high BP should maintain a healthy weight
and lose weight if he/she is overweight.
Did you know? High BP cannot be cured. But a healthy way of life
can help manage it.
Did you know? By changing lifestyle, a person with high BP can
manage his/her condition.
Health tip: Healthy lifestyle changes for people with high BP: Eat
more fish, skinless chicken & vegetables. Eat very little red meat &
very little salt.
Did you know: High BP is a chronic disease. It means a person will
have it always. But he/she does not have to feel ill.
Health tip: Stress can cause high BP. A person with high BP should try
to find ways to de-stress.
Health tip: Good ways to lower stress are exercising or talking
about problems. By managing stress, a person can lower his/her
BP.
Did you know? Smoking, drinking, unhealthy eating habits, being
overweight, too little exercise and stress put you at risk of high
BP.
Did you know? Changing your way of life helps to lower blood
pressure. If you need more information, speak to doctor or nurse.
Health tip: Eating less fat from animals helps to lower BP. One way to
do this is to cut fat off meat before cooking it.
Did you know? A person with high BP, should contact a doctor/clinic
if they have symptoms, such as pain in chest, stomach cramps or
persistent headaches.
Health tip: A person with high BP should try to cut down on red
meat and salt.
Did you know? A person may have no symptoms and still have high
blood pressure. BP should be checked regularly.
Did you know? No symptoms, does not mean that you do not have
high blood pressure. A person with high BP should visit the clinic
regularly.
SMS campaign (Continued)
Health tip: Remember that exercising can help control high BP.
Health tip: A person with high BP should NEVER change his/her
medication or stop taking it unless a doctor tells them to.
Health tip: A person with high BP should go to the clinic to get
medication for the time they will be away when they leave Cape Town.
Health tip: A person with high BP should never share medication with
friends and family.
Health tip: High BP can be lowered by eating very little salt. One way
of doing this is NOT to add salt to the food before tasting.
Did you know? A person with high BP should not stop taking
medication because they feel better. You can have high BP without
having symptoms.
Did you know? A person with high BP should see his/her doctor
regularly to manage their blood pressure.
Did you know? If you do not want to continue receiving SMSs, please
send a “please call me” to 076280 8585.
Health tip: Good ways to manage high BP: manage your stress, lose
weight if you are overweight, change eating habits.
Did you know? If you have high BP, you need to see a doctor
regularly to manage your condition. A person with high BP should
not miss medical check-ups.
Health tip: Tips on how to lower BP, if you have high BP: manage
your stress, lose weight if you are overweight, change eating habits.
Did you know? Keeping a healthy weight is important if you have
high blood pressure.
Health tip: There are many things a person with high BP can do to
lower it. One way is to lose weight if overweight.
Health tip: Managing BP can prevent complications such as a stroke,
heart attack or kidney damage.
Health tip: High BP can be managed by taking medicine, seeing a
health care provider regularly, and changing way of life.
Health tip: Other tips on lowering BP: Stop smoking and drinking
alcohol, eat healthily, exercise, maintain healthy weight, and do not
stress too much.
Health tip: A person with high BP must contact a doctor if they have
chest pain, stomach cramps, lots of headaches, shortness of breath,
swollen legs.
Did you know? A person with high BP can lower risk of illness by
taking medicine, attending clinic appointments, changing way of life.
Health tip: Exercise and changing eating ways can help a person with
high BP lose weight and lower BP.
Health tip: Remember high BP can be controlled by: Exercise, stop
smoking, manage stress, lose weight or change what you eat.
Health tip: Changing the way you live can help control high blood
pressure. Many small changes help.
Health tip: Exercise helps control BP & keep a healthy weight. A
person with high BP can try fast walking, climbing stairs, dancing, &
exercise at home
Health tip: Aim at exercising 30 min at least three times a week - this
is good for people with high BP.
Health tip: Alcohol can increase blood pressure. Stop drinking or
reduce your drinking to lower your BP if you have high BP.
Health tip: If you are a woman, you should not drink more than one
alcoholic drink per day. If you are a man, two alcoholic drinks is the
limit.







a) What is your date of birth?





4. What is your marital status?
a) Married
b) Single living with partner
c) Single living with family
d) Single living with people - not family
e) Single living alone
f ) Widow/widower
g) Divorced
5. What is your highest level of schooling/
education?
a) Below grade 7/standard 5.
b) Between grade 7/standard 5, and 12/standard 10
c) Passed Matric
d) No matric but diploma
e) Have post-matric qualification.
f ) Don’t know
SMS campaign (Continued)
Health tip: Remember one drink means one beer OR one tot of spirit
OR one glass of wine OR one small glass of sherry.
Health tip: Remember you can only have one alcoholic drink a day if
you are a woman, two drinks if you are a man.
Health tip: Want better health and lower high BP? Try this: Exercise,
stop smoking, reduce or stop drinking alcohol.
Did you know? Smoking is bad if you have high blood pressure. Stop
smoking to reduce BP if it is high.
Health tip: Eat less salt if you have high BP. One way of doing this is
not to add salt to the food before tasting. Try it today.
Health tip: Stress can cause high blood pressure. Stress can be
managed by exercising. The more the better!
Health tip: People with high BP can manage stress by exercising and
talking about their problems.
Health tip: Healthy eating habits can lower high blood pressure for
people with high BP. They also help people to lose weight & keep a
healthy weight.
Health tip: People with high BP should eat more vegetables, fruit,
beans and lentils. All these help to keep blood pressure low.
Health tip: Tips for people with high BP: Cook vegetables in little
water with no salt or fat (butter, margarine or oil).
Health tip: Tips for people with high BP: Cut down on fat. Too much
fat is bad for a person with high BP. Especially fat from animals (meat,
milk, eggs).
Health tip: Remember for people with high BP, better to cook with oil
or Flora/Rama margarine NO butter. Only little animal fat.
Did you know? If you do not want to continue receiving SMSs, please
send a “please call me” to 076280 8585
Health tip: People with high BP need to cut down on fatty food and
deep fried foods such as pies, sausages and chips.
Health tip: Fruit and vegetables are good if you have high BP. Try and
eat 5 fruit and vegetables per day.
Health tip: Want to eat more vegetables? Try adding vegetables to
rice, pasta, stews, curries. Vegetables are good for people with high BP.
Health tip: Feel like a snack? Try a raw carrot, or tomatoes or
cucumbers or fruit. Much healthier than chips and cakes - for people
with BP & others.
Health tip: Take-away food (like KFC) is often high in fat and salt.
Better for people with BP & others to cook their own healthy meals.
Health tip: Tip for people with high BP: Use soft tub margarine
instead of hard brick margarine.
Health tip: Boil, grill and steam rather than fry. It is a good way to cut
down on fat for people with high BP.
Did you know? Reducing salt intake can reduce your BP. Remember,
salt will raise your blood pressure.
Health tip: Cook with little salt and don’t add salt to your food if you
have high BP. This can help lower high BP.
Health tip: Tip for people with high BP: Cut down on polony, salami,
ham, bacon, sausages, dried and smoked fish. These have too much salt.
Health tip: People with high BP can lower their BP. They can have less
salt intake by cutting down on salty snacks such as chips, peanuts
and biscuits.
Health tip: Want to eat less fat? Eat more chicken without the skin and
fish instead of red meat. Eating less fat is good for people with high BP
Health tip: Tip for people with high BP: Buy red meat without fat.
Also cut all fat from meat to reduce the fat you eat.
SMS campaign (Continued)
Health tip: Tip for people with high BP: An easy way to reduce fat in
the diet is to remove chicken skin before cooking. Most of the fat is
in the skin.
Health tip: Choose low fat or skim milk and dairy products if you have
high BP. This can help reduce high BP for people suffering from the
condition.
Health tip: Small changes that help lower BP: Powder milk are high in
fat. Better use low fat or skim milk.
Health tip: People with high BP can make small changes to lower
their. BP. One way is to eat brown bread not white bread.
Health tips for lower BP are ending. You will not receive SMSs
anymore. We hope you learned a lot about high blood
pressure.
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d) Not looking for employment
e) Never worked
7. Your monthly income?
a) None
b) Pension/social grant
c) Less than R4000
d) Between R4000 and R 10,000
e) More than 10,000
8. What is high blood pressure? Choose one answer.
a) Fat covering the arteries
b) The force of blood flowing through the arteries
c) Too many white blood cells
d) Don’t know






10. What puts a person at risk of developing high





d) Too little exercise.
e) Too much exercise.
f ) Eating too little




k) Too little sleep.
l) Don’t know
11. Does everybody who has high blood pressure
have symptoms? Choose one answer.
a) Yes, you will always have symptoms
b) No, you can have no symptoms and still have high
blood pressure
c) Don’t know.
12. What complications can occur if a person has
high blood pressure and does not control it?






f ) Kidney damage
g) Diabetes
h) Don’t know
13. Should a person with high blood pressure stop
taking his/her medication without asking the









15. If a person with high blood pressure
leaves Cape Town for a while, which one
of the following is right? Choose one
answer.
a) He/she should stop taking his/her medication
b) He/she should go to the clinic to get
enough medication for the time he/she will
be away
c) Get medication from a clinic where he/she is
going
d) Don’t know
16. A person with high blood pressure should
go to the clinic if he/she has which of the
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17. Can a person lower his/her blood pressure?
Choose one answer.
a) No there is nothing one can do
b) Yes, changing one’s lifestyle helps control high blood
pressure
c) Don’t know
18. Is smoking good or bad if you have high blood
pressure? Choose one answer.
a) Good
b) Bad
c) Neither good/nor bad
d) Don’t know
19. Is keeping a normal weight important if you
have high blood pressure? Choose one answer.
a) Yes
b) No
c) Weight does not matter as long as the person takes
his/her medication
d) Don’t know
20. How much alcohol should you drink, if at all,
if you have high blood pressure? Choose one
answer.
a) Men can drink 3 drinks daily, women 2
b) As much as you like. It does not affect blood
pressure
c) Men can drink two, women one
d) Don’t know.
21. How long should a person with high blood
pressure exercise on at least three days of the
week? Choose one answer.
a) 2 h
b) It does not matter
c) 30 min
d) 1 h
e) He/she should not exercise at all
f ) Don’t know
22. What are the best ways to manage stress?
Choose as many answers as you like.
a) You can’t manage your stress
b) Eat better
c) Exercise
d) Talk about your problems
e) Drink more alcohol
23. Do eating habits affect blood pressure? Choose
one answer.
a) No, not at all
b) Yes, a healthy diet helps control high blood pressure
c) Very little can be done to control high blood pressure
d) Don’t know
24. Is salt good or bad for a person with high blood
pressure? Choose one answer.
a) Too much salt is bad
b) People with high blood pressure need more salt
c) People with high blood pressure should have no salt
d) Neither good/nor bad
e) Don’t know
25. What should you cut down on if you have high






26. Are vegetables and fruit good for a person with










3. Are you receiving medical treatment for high
blood pressure or hypertension?
a) Yes
b) No
4. What is high blood pressure? Choose one
answer.
a) Fat covering the arteries
b) The force of blood flowing through the arteries
c) Too many white blood cells
d) Don’t know








6. What puts a person at risk of developing high





d) Too little exercise
e) Too much exercise
f ) Eating too little




k) Too little sleep.
l) Don’t know
7. Does everybody who has high blood pressure
have symptoms? Choose one answer.
a) Yes, you will always have symptoms
b) No, you can have no symptoms and still have
high blood pressure
c) Don’t know
8. What complications can occur if a person has
high blood pressure and does not control it?






f ) Kidney damage
g) Diabetes
h) Don’t know
9. Should a person with high blood pressure stop
taking his/her medication without asking the









11.If a person with high blood pressure leaves Cape
Town for a while, which one of the following is
right? Choose one answer.
a) He/she should stop taking his/her medication
b) He/she should go to the clinic to get enough
medication for the time he/she will be away
c) Get medication from a clinic where he/she is going
d) Don’t know
12.A person with high blood pressure should go
to the clinic if he/she has which of the










13.Can a person lower his/her blood pressure?
Choose one answer.
a) No, there is nothing one can do
b) Yes, changing one’s lifestyle helps control high
blood pressure
c) Don’t know
14.Is smoking good or bad for a person with high
blood pressure? Choose one answer.
a) Good
b) Bad
c) Neither good/nor bad
d) Don’t know
15.Is keeping a normal weight important for a




c) Weight does not matter as long as the person
takes his/her medication
d) Don’t know





16aIf a person with high blood pressure drinks
alcohol, how many drinks can they have? Choose
one answer.
a) Men can drink 3 drinks daily, women 2
b) As much as you like. It does not affect blood
pressure
c) Men can drink two, women one
d) Don’t know
17.How long should a person with high blood
pressure exercise on at least three days of the
week? Choose one answer.
a) 2 hours
b) It does not matter
c) 30 minutes
d) 1 hour
e) He/she should not exercise at all
f ) Don’t know
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18.What are the best ways to manage stress?
Choose as many answers as you like.
a) You can’t manage your stress
b) Eat better
c) Exercise
d) Talk about your problems
e) Drink more alcohol
19.Do eating habits affect blood pressure? Choose
one answer.
a) No, not at all
b) Yes, a healthy diet helps control high blood
pressure
c) Very little can be done to control high blood
pressure
d) Don’t know
20.Is salt good or bad for a person with high blood
pressure? Choose one answer.
a) Too much salt is bad
b) People with high blood pressure need more salt
c) People with high blood pressure should have no
salt
d) Neither good/nor bad
e) Don’t know
21.What should a person with high blood pressure







22.Are vegetables and fruit good for a person with





23.Have you received SMSs about hypertension?




24.Did you read the SMSs about hypertension?
Please choose one answer.
a) Yes, I read all the messages
b) Yes, I read the messages most of the time
c) No, I did not read the message very often
d) No, I did not read the messages


















d) Friends, family, colleagues
e) Other
f ) I don’t get any information about health
29.What do you think is the best way of giving




d) Friends, family, colleagues
e) DCCT and other organisations
f ) Other
30.What did you like/not like about the SMSs?
Choose as many answers as you like.
a) They were short and easy to understand
b) I found them trustworthy.
c) I found them irritating.
d) I found the information irrelevant
e) I found them entertaining
f ) I felt that somebody cared about me/us
g) The gave me important information
h) I did not like the SMSs
i) Don’t know
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